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BARACK OBAMA
PRESIDENTIAL CAMPAIGNS

2008 Advertising age’s marketer of the year

2009 Cannes Titanium Integrated Grand Prix
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Internet + Grass-roots Democracy

political activism organized through blogs and other online media, 

including wikis and social network services.

Politics with Web 2.0 (Campaign 2.0)

NETROOTS
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CAMPAIGNS USING WEB 2.0

• Web “My Barack Obama"

• Chris Hughes (Facebook co-founder) 

was hired.

• Members can build personal blogs 

and networks.
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• Barack Obama's micro-page 

'It Takes One’

• The goal is to encourage

supporters to have only

one neighbor per campaign.

• This new campaign is part 

of Obama Camp's new 

Mobilization to mobilize 

grassroots advocates and 

raise new voters.

• Web “It takes One” Campaign

CAMPAIGNS USING WEB 2.0
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• SNS (Facebook / Twitter)

CAMPAIGNS USING WEB 2.0
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• YouTube

CAMPAIGNS USING WEB 2.0

• President Obama made a 

video of his plans after his 

retirement.

• President Obama 

communicating with the 

people until the end of his 

term.

• Many people watched the 

video and missed Obama.

https://www.youtube.com/watch?v=HE8FQ-QD--8&feature=youtu.be


Barack Obama Presidential CampaignsMedia Aesthetics

• Mobile / App (Obama08)

CAMPAIGNS USING WEB 2.0

• App ‘Obama 08’ for ios

• Easy access to election 

information and events
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• Mobile / App (Obama2012)

CAMPAIGNS USING WEB 2.0

• App ‘Obama 2012’ for ios

• The striking difference with 

Obama08 is that the 

'mobile experience 

enhancement'

• One-click donate
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CAMPAIGNS USING NEW MEDIA

• In Video Game
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• Big Data, the new 

technology was also actively 

and effectively used

• It was operated 

economically with cloud 

computing.

CAMPAIGNS USING NEW MEDIA

• Big Data
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RESULT

Fundraising for the 2008 United States presidential election ( : Wikipedia)
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Kennedy and Nixon's TV debate in the 1960s

RESULT
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INFLUENCES

• In Korea

• The turnout of young people is steadily 

increasing.
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INFLUENCES

• In Korea

• Many politicians are using SNS such as Facebook, 

Twitter, and Instagram.

• Political applications also appear.
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• Trump’s “Twitter Politics”

• Get ridiculously motivated and 

cause accidents.

Ex) Diplomacy and Economic checks 

against China

- Increasing tension among countries 

and Peaceful destruction between 

countries

INFLUENCES

• In US
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Media → Politics

CAMPAIGN 2.0



Thank you


