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BARACK OBAMA
PRESIDENTIAL CAMPAIGNS

" BARACK OBAMA
‘ 2 - . A 2 .
~AdvertisingAge—

o v 2008 Marketer of the Year

ERTISING FOR THE OBAMA ‘08 CAMPAIGN

How they voted
Marketer % of votes
2008 Advertising age’s marketer of the year —a—
Zappos 14.1%
Nike 94%
Coors 8.7%
2009 Cannes Titanium Integrated Grand Prix McCain 4%

Source: Meridia ARS
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NETROOTS

Internet + Grass-roots Democracy

political activism organized through blogs and other online media,

including wikis and social network services.

Politics with Web 2.0 (Campaign 2.0)
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CAMPAIGNS USING WEB 2.0

Web “My Barack Obama"

TOGETHER WE CAN

HELP THE VICTIMS
ofthe SOUTHERN STORMS

HELP THE VICTIMS

Wins Most States, Wins Most
Delegates

Campeign Menager David Plouf... By winning a

® LEARN ISSUES MEDIA ACTION PEOPLE STATES BLOG  STORE

£ OBAMAZLOG ’é'
NATIONAL

FEBRUARY §, 2008 OTHER STORIES VOT E R

Obama Wins Super Tuesday:  rewr  Latshitsepones PROTECTION

ENESPAROL

David Gillis

GET INVOLVED
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Events I've Created
~ LRI
Help the storm U MY 306 (g ooy ¥ O
e Events I'm Attending
victims . Veus 050

Barus v an Bvent

'_:" Make Calls

oy Register to vote

*! Volunteer

was hired.

CENTER and networks.

LEARN MORE

* Chris Hughes (Facebook co-founder)

* Members can build personal blogs
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CAMPAIGNS USING WEB 2.0

Web “It takes One” Campaign

IT TAKES

ONE

And it starts with you. s

ONE PERSON CAN MAKE THE DIFFERENCE. *\

First Lady Michelle Obama is asking you \ ‘\

to inspire one more person to join in as we
work to move this country forward.

JOIN THE TELL US WHO
Weekend Inspired
of Action You

Barack Obama's micro-page
'It Takes One’

The goal is to encourage
supporters to have only
one neighbor per campaign.

This new campaign is part
of Obama Camp's new
Mobilization to mobilize
grassroots advocates and
raise new voters.
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CAMPAIGNS USING WEB 2.0

SNS (Facebook / Twitter)

|
facebool( 1)) ; Home  Profile  Find friends  Accoust v

2

B wat

Barack Obama

Social networks and the US election 2012
Barack Obama is streets ahead of rival Mitt Romney

= mllllon mlluon
Barack Obama friends hmnds
Bookee T, Washington has proven why we can't accept excumes ~any
|

. excuses—when It comes to education, In the United States of Amernica, we
1 Infe Should never acept avything less than the best that our children have to i
Q At You In? offer m ul
followers to“owom
m OFA Store President Obama's Commencement Address at Booker T
Washington High School
{3) Photos W Wt eh UL OV ”'2
@ Video million

tans

237 000
Obama cha ol
1.4 million : 42,000
photo viewers photo viewers
campaign g

Souces Faceboos, Temer Google, You Tube. Instagram

Iy
Thas page 1 1um by Obama for "
Amedica, Prevident Obama's A VA4 saka

avs ) 144 peaple like this
2012 campawgn, To L f J

| YoufZ) | vewers
© View all 1,153 comments

20,433,334

peopie Mke this

Barack Obama
Do 3y | believe that we should expand ol production in Amanica even 2y we
Atken Amarkiing | Increase safety and environmental standards
AQ, & Pacific
Islanders for
ﬂ Michelle Ohama

Weekly Address: Expanding Responsible Of
Production s America

e 4 r -
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CAMPAIGNS USING WEB 2.0

YouTube

* President Obama made a
video of his plans after his
retirement.

* President Obama
communicating with the
people until the end of his
term.

* Many people watched the
video and missed Obama.



https://www.youtube.com/watch?v=HE8FQ-QD--8&feature=youtu.be
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CAMPAIGNS USING WEB 2.0

Mobile / App (Obama08)

™

| — |

v

r * App ‘Obama 08’ for ios

| OBAMA'08 .
* Easy access to election

CHANGE information and events
> S

L, Call Friends

A Getlinvolved

B Receive Updates

ER News

@ Local Events

JOIN THE Email Address Zip Code LEARN MORI
MOVEMENT tl Media

@ Issues

CONTINUE  WEIE

'onate 33 days until Election Day
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CAMPAIGNS USING WEB 2.0

Mobile / App (Obama2012)

* App ‘Obama 2012’ for ios

L et s | Organizing beyond his years

* The striking difference with
Obama08 is that the
'mobile experience
enhancement'

ORGANIZING BEYOND HIS YEARS
MAR 27 9119 AM

* One-click donate
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CAMPAIGNS USING NEW MEDIA

InVideo Game /
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CAMPAIGNS USING NEW MEDIA

Big Data

£ | B2t outofe] £2], 1 Sloj= 4 Glolef7} Uit

* Big Data, the new
technology was also actively
and effectively used

ol )\IAE"OH 7H°'°|

s * It was operated

ot %éon stecl 282 + U0 - economically with cloud

computing.

1510 24 DHsst = 2 E3 O] HEUAN 2EE 44 F2(socia news) T
A0 E YIS Reddid Rt 200| 21 E0l= D TIR| $Y AASDR BNQ| Chatez Z2HESICE
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RESULT
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RESULT

Kennedy and Nixon's TV debate in the 1960s
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INFLUENCES

In Korea
100 po—
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Media Aesthetics Barack Obama Presidential Campaigns

INFLUENCES

In Korea
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* Many politicians are using SNS such as Facebook, e
. “’!i 2 Hpeg!
Twitter, and Instagram. 2:2,';'%

* Political applications also appear.
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INFLUENCES

Donald J. Trump

bre B Donald J. Trump (irea

. their country (the U.S doesnttax them) or to build a massive military
complex in the middle of the South China Sea? | don't think sol

President-elect of the United States

Q New York, NY

& DonaldJTrump.com
] 7tel e 20094 3¢
B Donald J. Trump

Did China ask us if it was OKto devalue their currency (making it hard

for our companies to compete), heavily tax our products going into.

| Donald J. Trump (re Ti
.@FoxNews will be re-running ObJectmed Donald Trump," the ratings
hit produced by the great Harvey Levin of TMZ, at 8:00 P.M. Enjoy!

Honoring
(e

Donald J. Trump reall T

The Green Party just dropped its recount
suit in Pennsylvania and is losing votes in
Wisconsin recount. Just a Stein scam to
raise money!

B Donald J. Trump

& expensive rﬁlétake' THE UNITED STATES
IS OPEN FOR BUSINESS

* Trump’s “Twitter Politics”

* Get ridiculously motivated and
cause accidents.

Ex) Diplomacy and Economic checks
against China

- Increasing tension among countries
and Peaceful destruction between
countries
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CAMPAIGN 2.0

Media — Politics






